[bookmark: _GoBack]The experiment was done to test whether offering a training to employees about the company product had a significant impact on the information they provide to customers. The following results were obtained:
	Training condition
	Pretest total score
	Pretest average score
	Posttest total score
	Posttest average score

	Trained 
	1083
	72.20
	1163
	77.53

	No training
	1073
	71.53
	1155
	77.00


The total number of employees was 30. Half were offered with the training and half were not offered. For those who were trained their pretest average score was 72.20 while their posttest average score was 77.53. Notably, from the analysis for the trained employees their posttest scores are more than their pretest score. This implies that, by offering the training about the company products, the employees were able to provide a slightly higher percentage of correct information to the customers.  On the other hand for those who didn’t receive the training, the pretest total score was 1073 with a mean score of 71.53 and the posttest total score was 1155 with a mean of 77. Again, the posttest total score is higher that the pretest total score. 
The posttest average score for the trained is slightly higher than the untrained average score with a difference margin of about 0.53. This margin is too low implying that the training did not effectively work. This is contrary to the expectations since by offering the training, the expectations are better customer services with minimal customer complaints and streamlined processes as well as a more competent staff compared with when there is no training offered. To sum up, as per the above analysis there was no need for the training. 


